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NO  EXHIBITOR NO  EXHIBITOR
1 Department of Health 21 The Octagon
2 Experian 22 The Chartered Institute of Marketing
3 ICE 23 The Marketer
4 Dr Foster |me"igence 25 Smarter Travel Sutton
5 McCann Erickson Communications House 26 Adept Markefing & Communications Ltd
6 The Campaign Company 27 Marches Energy Agency
. hey moscow 28 Resonant Media
8 Middlesex University 29 National Social Marketing Centre
9 Options UK 32 University of Brighton
10 The Central Office of Information 3 The Men's Health Forum
i NHS Health Scofland 35 Diva creative limited
36 Marie Stopes International
12 Forster
3 (Al 37 Improvement Foundation
38 Barkers Social Marketing
14 Human Eye
_ 39 The Social Marketing Experiment
15 Audience (Uscreates and Eudemonic)
16 M&M Communications m Sage Publications
17 The Hub M Brilliant Futures Limited
18 National Social Marketing Centre 2 Social Marketing Quarterly
19 Corporate Culture 43 TNS Healthcare
20 Corporate Culture a4 AED



