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What success would look like




63% of us are poor

e Give a man a fish
e Teach a man to fish

 Help a man and a woman fish better
and market their spare fish
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The evidence does not speak for
itself ...

Gather it

Make It accessible

Promote Its uptake




Not about a failure of evidence
or
a failure of will

but

a faillure to understand and apply what
we know works

and
to stop doing what does not!
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Information is important but often not
enough to change behaviour

Family planning advice

Use rear entrance




Marketing Marketing

Politicians and civil servants are
humans!

and so need to be segmented!
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Go talk & listen to them

— They want what we have to offer:
 Engagement, empowerment and measurable impact

— Understand their
e Wants and needs
» Barriers
* Policy agenda

— Don't talk theory
— Give them a story they can tell.

— Suggest how marketing can help strategically &
operationally




The golden rule

Bring me solutions
don’t bring me more

problems | have
enough already
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What about the 1000’s who
are not with us ?

 Build our social
movement

e The toolsto do it

 We are ready to
help
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We need to up our game =

Codify but not stifle innovation
Standards and Best practice
Evidence

Quality assurance systems, e.g.:

World Bank technical series
Required or mandatory training for all
Occupational standards
Commissioning standards

Evaluation standards
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The 3 key drivers

Marketing
Evidence Socilal Marketing
and ROI

Quality Assurance
systems
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The speakers
Poster Presenters
The Debaters
The workshop leaders
The exhibitors

The Chairs
The Politicians
The sponsors
The Conference People
The Dancers!
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For your time effort and your contribution
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What next?

Blog
YouTube
Presentations on the website

SMQ edition

e Lets do It again!




Thanks for all the kind things you
have said

but

we have a long long way to go and we
need your help and guidance




If you want to travel fas
travel alone
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//// : = Travel safe
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