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1.3 million residents1.3 million residents

800,000T of waste 800,000T of waste –– 20% food waste20% food waste

££90 million to collect and dispose90 million to collect and dispose











‘Enable’
High Quality Services and Facilities







‘Engage’
Clear messages. Make an impact.







‘Behaviour Change’
People Intelligence











‘Behaviour Change’
Where to focus scarce resources?



KWP BCPAP core inputs and outputsKWP BCPAP core inputs and outputs
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Source: KWP/Social Marketing Practice project on Behaviour Change











Thank you
paul.vanston@kent.gov.uk

01622 605972


