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Key Purpose

NOS for Social Marketing

apply marketing alongside other concepts and techniques
in order to influence individuals, organisations, and policy-makers

to adopt and sustain behaviour which improves people’s lives
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Key Areas & Areas of Competence

D1 Engage with people, 
organisations & government 
to influence behaviour

D2 Develop and provide 
products/services to enable 
people & organisations to adopt 
& sustain beneficial behaviour

D3 Communicate with people and 
organisations through the media to 
promote beneficial behaviour

D Deliver social 
marketing interventions

A1 Carry out social marketing research

A Carry out social 
marketing research

E Promote and 
continuously improve 
social marketing

E1 Promote and continuously 
improve social marketing

C1 Manage social marketing 
programmes

C3 Manage finance for social 
marketing

C4 Manage people in social marketing

C5 Commission/procure social marketing 
supplies/services

C7 Work with others to achieve social marketing objectives

C Manage social 
marketing activities C2 Manage communications for 

social marketing programmes

C6 Supply social marketing servicesD4 Review and change systems/structures to 
enable beneficial behaviour

People

B Establish and 
evaluate social 
marketing strategies B3 Develop branding 

strategies to support social 
marketing strategies

B1 Identify and manage 
social marketing stakeholders

B2 Establish and evaluate 
social marketing strategies 
& action plans



Key Area A: Carry out social marketing research

NOS for Social Marketing

A1.1 Plan, manage and evaluate social marketing research programmes

A1.2 Collect data on the knowledge, attitudes and behaviours of target groups

A1.3 Develop understanding of theories and evidence about what might 
influence the behaviour of target groups

A1.4 Analyse, interpret and synthesise data and research findings to inform 
social marketing strategy

A1.5 Develop and define segments within target groups

A1.6 Develop propositions and test their potential to influence the behaviour 
of target groups



Components of a Unit of NOS

NOS for Social Marketing

Title

What this unit is about

Who this unit is for

How this unit fits with other units

Performance standards

Behaviours which underpin effective 
performance

Knowledge & understanding



Three questions

NOS for Social Marketing

1. Does the Functional Map of Social Marketing appear complete? Can
you identify any gaps?

2. Would you like to review the complete suite of Social Marketing NOS 
and provide feedback?

3. Can you see any potential uses for the Social Marketing NOS? How
might you go about using them?
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Uses of National Occupational Standards

Workforce
planning Job design Recruitment &

selection

Induction

Good practice

Recognition &
qualifications

Assessment

Continuing
personal &

professional
development

Career
development

Succession &
Promotion

Training &
development

Performance
management

Organisational
culture

Quality
assurance

Partnership
development

Strategic
objectives

Human resource management and development
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Thank-you for participating!
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