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Smoking in Pregnancy



Smoking in Pregnancy – Targets

• 20% of pregnant women smoking by 
2010

• In 2006 Tayside figure was 25.8% and 
in deprived areas was 35.9%



Performance Management – TayStat

• Continuous improvement to meet 2010 
target

• New approach needed
• Need to recruit a minimum of 50 pregnant 

smokers per annum to quit smoking scheme



We need to take risks



We need to tackle life 
circumstances



We need to use a Social Marketing 
approach



Cochrane Review

• Evidence suggested use of incentives 
with professional and social support



Customer Orientation

• Partnership with DHLI
• Community Engagement
• Incentives a possible model



Behavioural Goals

• Reduce proportion of pregnant 
smokers in Tayside to 20% by 2010

• Minimum of 50 quitters per annum



Insight

• Driven by local engagement
• Traditional methods would not succeed
• Need to tackle life circumstances
• Need to ensure continued inclusion of 

recruits within their social/peer groups



Segmentation

• Public sector should nurture consumers and 
work from their perspective

• Smoking pregnant mums were in poorest 
areas

• Financial incentives were meaningful to 
target group



Exchange

• GIUFB adopted focus on barriers and incentives 
to behaviour change

• Women did not lose their social/peer groups
• Professional support and free NRT
• £12.50 grocery vouchers per week
• Discovery and Asda cards



Competition

• Asda was a valued local supermarket 
chain

• Competition was in the purchasing 
priorities of the pregnant mums.  Only 
groceries (not alcohol or tobacco) could 
be purchased



Marketing Mix

• Signposting
• Extensive promotional and information 

campaign
• Community Pharmacies – CO test at 

register + support + NRT
• DHLI + other spin-offs
• Vouchers
• Partnerships





Results

• 12 Month pilot project in Dundee
- 55 women recruited
- 27 completed the scheme
- 49% cessation rate 3 month post 

delivery on an intention to treat basis.



The Percentage of Women Engaging in GIUFB by Deprivation Category
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Evaluation

• Quantitative evaluation shows positive 
outcomes

• Qualitative evaluation is being 
planned with Stirling University



Lessons Learned

• Streamline enrolment process
• Higher profile
• Use DHLI more
• Try direct mailing to pregnant 

smokers
• Develop capacity of NEC



Smoking in Pregnancy
‘Give it up for Baby’


